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Lift mums  
experiencing  
postnatal  
depression up  
with the power of 
gaming

 
Brief set by 
21GRAMS

The backstory
21GRAMS is an agency designed to make 
healthcare more human. Deeply focused on 
tapping into what makes an audience tick, 
21GRAMS believes the secret to getting people 
to take a more active role in their health is to 
create ideas and experiences that undeniably 
‘get’ them; who people are and what they’re into 
are the inspiration for the agency’s work.

To further expand their reach, 21GRAMS is now 
entering the gaming space. Gaming is one of 
the fastest growing forms of entertainment in 
the world. A means of storytelling, community, 
accomplishment and escapism. But despite 
a wealth of audiences being catered to in this 
space, there’s one type of person who tends to 
miss out. Mums. 

A global survey of 26,399 people revealed 
that 71% of mums game and 48% identify 
as gamers. But there’s something else about 
mums you may not know: as many as 1 in 7 
experience postnatal depression (PND).

It’s an emotionally and physically debilitating 
condition that leaves many suffering without 
help, due to the stigma of being perceived as a 
‘bad mum’. An estimated 50% go undiagnosed. 
Nearly all face the unavoidable need to care for 
a child, while struggling to care for themselves. 

What’s the challenge?
21GRAMS believes in the untapped potential of 
gaming to be an unexpected means of relief and 
support for mums with PND.

Create a game that harnesses the power of this 
medium (in any way you can imagine) to help 
these mums persevere, simply by playing – in 
an insightful, unexpected way.

Who are we talking to?
Mums of newborns, or expectant mums, who 
regularly play video games on any platform – 
mobile (74%), PC/laptop (38%) or  
console (33%). 

Things to think about

Gaming makes mums feel better 
Symptoms of postnatal depression include: 
sadness, anxiety, panic attacks, loss of 
appetite, extreme fatigue, fogginess, sleeping 
too little or too much, intrusive thoughts, 
urges of self or baby harm, and more.

A survey found that mums who game 
(especially multi-platform gamers) report 
being entertained, happy and excited, 
with some also feeling creative, smart and 
powerful when they game. 

Can you put mum in the story? 
Despite the popularity of gaming among 
mums, they are underrepresented. To date, 
there are almost no hero mum characters in 
a major title.

Get in their shoes 
They may have to attend to their baby at a 
moment’s notice, regardless of what they’re 
in the middle of. They may not always have 
full use of their hands, particularly if breast/
chestfeeding or expressing milk – but these 
are activities that might also see them stuck 
on the sofa in need of entertainment. 

Also, consider that mums don’t need any 
additional pressure. So steer clear of 
anything that pits mums against each other, 
or pushes competitiveness in parenting. 

Be useful, unique and fun 
This isn’t just about including a mum in the 
story, it’s about creating a game specifically 
for mums of young children (who may 
be experiencing or at risk of postnatal 
depression). It should functionally consider 
their challenges, and feel like something 
we’ve never seen before from a story and 
gameplay perspective.

The important stuff
The game you design can be for PC, mobile, 
console or VR headset. If you can think of 
another platform that qualifies as gaming and 
would be viable for this audience, go for it. 

You should consider: 

• The way you want to make mums feel while 
playing the game.

• The mechanics of the game that will make 
it easier for mums to play.

• How your game could leverage online 
gaming and provide a sense of community.

• The modality of your game and how it 
combats the symptoms of PND.

• How the characters and storylines can be 
as engaging as the gameplay.

• How to combat the traditional stereotype of 
a gamer through your creation.

• How to emphasise and lean into the needs 
of a mum with a newborn, potentially 
experiencing PND.

• New dads are also at risk of PND, and not 
all birthing, breast/chestfeeding parents or 
primary caregivers are mums. How could 
you make these audiences feel included?

What and how to submit

Read Preparing your entries before you get 
started for full format guidelines.

Present your idea using a presentation video 
(max. 3 min) OR JPEG slides (max. 10) that 
clearly outline the gameplay and concept. This 
can be recorded gameplay with voiceover or 
storyboarded/animated indicative gameplay. 
You may also submit a URL to a playable game 
as long as it can be hosted online.
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