
When submitting your entry... 
 
Don’t include your name, 
university/college/institution or 
place of work anywhere in the work 
You’ll be able to credit everyone on 
the entry site, but please don’t put 
your name anywhere on your work 
(including the title), or anything that 
denotes where you study or work, as 
the awards are judged completely 
anonymously. If you don’t, we’ll be 
in touch to ask you to remove it. if 
we don’t hear back, we may have 
to remove it ourselves. The only 
exception to this is if your identity is 
integral to your response.

Don’t repeat the brief back 
Don’t waste precious minutes or 
slides re-explaining the brief to the 
judges. They all have the brief in front 
of them and will know it inside out. 
They’d much rather hear about  
your project!

Insight, idea, execution  
Make it really easy for the judges 
to understand what your idea is 
and how you came to it. A great 
presentation explains what the 
insight was that helped you create 
the idea, what the idea is itself, and 
then shows how you’ve executed it.

Stick to the submission formats 
One of the main judging criteria for 
the awards is ‘is it on brief?’. Part of 
the brief is the deliverables, the way 
you present your work. So it’s really 
important you stick to them. And 
remember the judges look through 
hundreds of pieces of work each 
year, so make sure yours gets the 
opportunity to shine.

Don’t panic! 
We have a team of people who look 
through all your entries before they 
are seen by the judges. If there’s any 
issues, we’ll be in touch! Be sure to 
keep an eye on your email inbox (and 
double check your junk folder) for 
emails from newblood@dandad.org 
as this is how we’ll contact you.

NAILING YOUR ENTRY

No matter which brief you’re working on, there’s 
a few words of wisdom that will help you to nail 
your response. If you’d like even more advice, 
we offer a completely free online learning 
course to help you work through the brief. You 
can access the course here.

Stay. On. Brief. 
Ideas and execution are hugely important, 
but every year the judges’ number one piece 
of feedback on where work fell short is that it 
wasn’t on brief. New Blood briefs are centred 
around commercial creativity, which means 
your response needs to solve a client problem. 
Make sure you read the brief, read it again, 
then read it again. D&AD have a few exercises 
for cutting down a brief to its core elements 
which is part of the online course (launching in 
November).

Entries which aren’t in response to one of 
this year’s briefs may be removed from the 
competition.

Research, research, research 
Once you’ve read and understood the brief, 
it can be really tempting to jump straight into 
ideas. But research is an integral part of the 
creative process. Make sure you spend time 
researching not just the brand (and what 
they’ve done before) but also their competitors, 
audience and anything else that might be 
relevant to help you solve the problem. The 
more research you do, the better equipped you 
are to create a response.

Speak to your audience 
Focus on your audience and consider what will 
make them sit up and take notice. Think about 
how your idea can infiltrate spaces they exist 
in, and engage with them directly. No matter 
how great your idea is, if you can’t ignite your 
audience’s interest, it won’t make any headway, 
so get to know who you’re talking to. 

Understand the brand/product 
If you don’t have a strong understanding of the 
brand/product your brief is centred around, 
you’re unlikely to develop a response that really 
fits with what they want/need. Don’t just spend 
time ideating, but really try to get under the skin 
of the company you’re creating for.

Many brief packs will also include brand 
guidelines and other helpful documents to 
help you stay on track. Read them. Get to know 
them. Even if you want to subvert the brand, 
you can’t do this without first understanding 
what it currently is and grasping what their 
current challenges are.

Be realistic 
One of the best parts about the New Blood 
Awards is that many brands are genuinely 
looking for work they might be able to turn 
into a reality (and to pay you for it, or hire you 
to work it up, in the process).* Some briefs 
are looking for big scale thinking, others want 
something more nuanced. Whatever your brief, 
make sure you consider reality in your ideas. 
You can do something new and innovative 
without breaking the bank or asking a brand 
to invent new technology. Be adventurous with 
your ideas, but always keep at least a toe on 
the ground... 

*Unlike some creative competitions, you retain 
your IP when you enter the New Blood Awards. 
If you’re entering similar contests, be sure to 
check this before you submit your work.

Prepping your portfolio?

If you’re currently working on honing your personal 
website, we’ve got some exciting news... D&AD 
is partnering with advanced website creation 

platform, Editor X, on a second year of 
New Blood: The Portfolios. 

New Blood: The Portfolios recognises creatively 
excellent portfolio websites across a number 

of disciplines, including Advertising, Animation, 
Illustration, Commercial Photography, Graphic and 
Digital Design. Entry for the competition will open 
after the New Blood Awards close in 2023. D&AD 

and Editor X will select and promote a curated 
selection of must-see portfolios to prospective 

employers at New Blood Festival 2023.

Winners will also be eligible to take part in the 
New Blood Academy.

Register your interest here and we’ll email you the 
details as soon as they’re available.
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There’s a lot here, we know. But it’s essential 
to get your entry right – so read on.

To find out what to submit…

1. Check your chosen brief. The What and 
how to submit section will tell you the 
formats you can submit your response 
in. It’ll be a combination of the following: 
video, JPEG, interactive and PDF.

2. Find the full specifications for each 
format (file type, file size, etc) in the 
following pages. Make sure you meet 
these specs when preparing your work, 
or it may not be accepted / may not 
display properly at judging.

Title and description

• You’ll need to give a title and description 
when you enter online.

• Title: The name of your concept, not 
simply the name of the brief (eg “Be 
Here & There” not “BBC Project”)

• Description: A short summary of your 
idea (max. 100 words). Don’t include or 
recap the brief in this description, but do 
make sure to mention the brief sponsor. 
We will use this to help promote your 
work if it wins, and it will be available to 
the judges as supporting material. Your 
brief may ask you to include specific info 
in this description.

Main vs optional submission material

• Most briefs have options for the main 
deliverable(s) and optional supporting 
material.

• The main deliverable is what you must 
submit for that brief, and what the judges 
will base initial decisions on. They’ll 
view this first, then look at any optional 
material only if they want to – if your 
main piece has impressed them enough 
to want to see more.

• Your main piece(s) must clearly and 
effectively present your idea and 
execution, anything the judges will need 
so they can understand your response, 
and anything specified under The 
important stuff on the brief.

• The optional pieces are your chance 
to show additional executions (eg ads, 
product mock-ups, app prototypes), or 
give further insights into your research 
and development.

• You should name every asset (each file 
you upload or URL you input) clearly to 
indicate whether that asset is one of 
your main deliverables, or an optional 
supporting piece (eg “Main Deliverable 
1 of 4”, “Supporting Image 3”, etc).

What else do you need to know?

• You can enter online from early 2023. 
Please note, D&AD host a number of 
awards, so make sure you’re on an entry 
site that says ‘New Blood Awards’ at the 
top of the page before starting to create 
your entry. You’ll be able to access the 
entry site by heading to  
dandad.org/newbloodawards and 
selecting ‘enter now’ when the entry site 
is live.

• The entry site will walk you through the 
process, but before you start, make 
sure all your team members and all your 
tutors have registered and can login at 
dandad.org.

• Keep it anonymous. This is for your 
benefit – we want the judges to look 
purely at your work to keep the process 
fair and free of unconscious bias. So 
don’t include your name, or the names 
of your teammates, tutors or college 
anywhere in your entered work, or in file 
names. If these are included, we may 
ask you to resubmit without them, or 
remove them ourselves. There may be 
some exceptions, eg if your identity is 
somehow part of your concept – check 
with us if you’re not sure.

• All work must be submitted in English 
unless specified by the brief. Any 
explanations must be in English.

• You must upload all your files on the 
entry site. No data disks and no files 
hosted on other sites. Eg if you’re 
submitting a video, we won’t accept a 
link to it on YouTube or Vimeo – you 
have to upload it directly. The one 
exception is for interactive executions – 
see the following pages for more info.

• PDFs are not accepted except for 
copywriting briefs (for 2023 this is the 
OMO, Unilever brief). 

• All entries MUST be in response to a New 
Blood Awards 2023 brief. If your entry 
doesn’t appear to be answering any of 
this year’s briefs, it may be withdrawn. 
To make it clear that your entry is a 
response to one of the briefs, make sure 
you mention the sponsor in your entry 
description, and clearly explain how it is 
solving the problem outlined in the brief.

• 

Use of other creative material

If you use any images, writing, music or other 
creative material belonging to someone else 
(such as background music or stock footage 
for a case video), you must comply with 
any copyright restrictions in place. Entries 
into New Blood Awards are not commercial 
projects, but if you win brands may want to 
work with you to make your idea a reality, 
so ensuring your work meets the necessary 
copyright rules is very important.

Check the rules on any work you include 
in your entry, eg stock images or typefaces 
you’ve bought the license for, copyright-
expired text, music made available under a 
Creative Commons License or that you’ve 
received appropriate permissions to use. 
Make sure you credit or acknowledge the 
source if / as required. You should not include 
work created by other artists from sites such 
as Instagram without their explicit permission 
as, if you win, your entry will be hosted on our 
website.

We can’t provide detailed advice on copyright 
but for more information, try:                                                         

gov.uk/government/organisations/
intellectual-property-office 
creativecommons.org

You could use a piece of music that is made 
available under a suitable Creative Commons 
License. Take a look here for more inspiration: 

creativecommons.org/legalmusicforvideos

Research and development

A lot of the briefs ask you to show highlights 
from your creative process, research, and 
development. To do this, you could include:

• A summary of your research approach.

• The key insight that led to your solution.

• How you developed the idea from insight 
to solution.

• Alternative ideas you explored.

• Scamps, initial hand sketches, 
prototypes, mock-ups.

• Mood boards and other reference 
imagery.
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The formats

Make sure you know which formats are 
allowed for your brief before you get stuck in.

Video 
Use this for presentation films, moving image 
executions, TV ads, etc.

Format specs:

• MP4 and MOV formats only.

• These must be multiplexed with audio 
and video in one single file.

• Do not include a clock or slate at the 
start.

See below for full specs.

Codec H.264

File format MOV 
MP4

Aspect ratio 1920 x 1080 
1280 x 720 
1024 x 576 
(64 x 480) 
(720 x 576)

Audio ACC 
Stereo 
48kHz

Bitrate max Minimum: 8.5mbps 
(15mbps for HD) 
Maximum: 50mbps

File size 500mb

Tips for a great presentation film 
Use your time wisely and wow the judges:

• Don’t include the brief – you don’t have 
long so don’t waste time telling the 
judges what they already know. You can 
talk about how you interpreted the brief 
and how this led to your response.

• Summarise your project / killer idea 
in the first 30 seconds – get the jury’s 
attention. You can use the rest of your 
time to go into more detail if you need to. 
Don’t make the judges wait until the end 
of the film to find out your solution.

• Focus on the creative idea and its 
relevance to the audience.

• You don’t need to make it elaborate 
and fancy. Simple films with a clearly 
presented idea are just as effective.

• If you’re demonstrating an idea using 
mock-ups and screenshots, clearly show 
how it would work.

• It’s fine to include a voiceover speaking 
over footage, but to keep judging fair and 
unbiased, don’t include footage where 
you talk directly to camera and don’t 
include your name, university, etc.

JPEG (image) 
Use this for presentation slides, photos, 
illustrations, posters, etc.

Format specs:

• JPEG is the only image format we can 
accept.

• Colour mode: RGB.

• Image resolution: At least 300dpi.

• Maximum file size: 100mb.

• Dimensions: At least 410mm on the 
longest side.

• Orientation: Images will be viewed 
on-screen so landscape is strongly 
recommended unless portrait format is 
integral to the response.

• Aspect ratio: Up to you. But your work 
will be viewed on-screen, ranging from 
judges’ own laptops to widescreen 
TVs, so images will look their best in 
landscape at 16:9.

Tips for creating great presentation slides

• This is where images and text are 
combined in one JPEG, to show your idea 
as well as explain it.

• Work will be viewed on-screen at judging, 
with no option to scroll and limited zoom 
function. Your slides must be clear and 
easy to view when the image is viewed 
to fit-to-screen on a standard laptop. We 
strongly recommend landscape format.

• Make sure text is big enough to be read 
without zooming, and keep it short, 
clear and relevant. Basically the same 
principles as a PowerPoint or Keynote 
slide. 

• Show the key elements of your work.

• Keep the layout clean, simple and 
uncluttered.

• An example of good presentation slides.

PREPARING YOUR ENTRIES 2/3D&AD
New Blood  
Awards

@DandADNewBlood

• New Blood Awards 2023 •

#NewBloodAwardsdandad.org/new-blood-awards

https://www.dandad.org/awards/new-blood/2019/bound-method-entryget_brief_title-of-entry-the-picky-whopper/3496/the-picky-whopper/
https://twitter.com/DandADNewBlood
http://dandad.org/new-blood-awards


creativebelgium.be/new-talent-award #CreativeBelgiumNewTalent

Interactive work (URLS) 
Use this for interactive executions, digital 
prototypes, websites, apps, etc.

Format specs:

• URLs are only accepted where the 
website itself is part of the entry, or to 
send zip files via Dropbox (see below).

• Cannot be submitted as your main piece, 
only as optional supporting material.

• Interactive work must be Chrome 
compatible.

• If the work is online, submit the URL. 

• If you can’t host the work online, submit 
a ZIP folder – instructions below.

Submitting zip files

• Zip files are OK for interactive work, 
HTML, websites, widgets or apps. We 
won’t accept zip files for anything else.

• When you start the online entry form, 
you’ll get an entry number. Use this as 
the name for the zip folder itself, and at 
the start of file names for the root folder, 
index file, and Flash or Shockwave files.

• Submit websites in their entirety as 
Chrome compatible HTML projects.

• To submit a ZIP file, please upload it to 
Dropbox (dropbox.com) and then submit 
the Dropbox link as a URL. If using a 
file transfer site, please make sure the 
transfer link does not expire before the 
end of April 2023.

Text (PDFS) 
Use this for scripts or written content (eg long-
form copy) only.

Format specs:

• PDFs are only accepted for copywriting 
briefs (for 2023 that’s the OMO, Unilever 
brief).

• Use a clear font and minimum 12 point 
text.

Physical work

We don’t accept any physical entry material.

Tips for creating game design concepts 
Below are some links to help you with your 
game design concepts if entering the Game 
Design brief.

Game Design Process 
How to get started. An introduction to 6 steps 
of game design and using an iterative cycle.

youtu.be/djimfGjdCKI

Game Design: Crash Course Games #19 
An outline of gameplay terms and 
applications.

youtube.com/watch?v=TOQTZ6N_eVg

Game Design Process: Designing Your 
Video Game 
How to get started.

youtube.com/watch?v=2aIlRDamNT4

5 Steps to Start Making Games 
How to get started. An outline of the basics of 
game design.

youtu.be/B8ttFXUgtMw

Downwell’s Dual Purpose Design | Game 
Maker’s Toolkit 
A game doesn’t need to be super fancy and 
complicated. You can make an incredibly 
exciting game with just a couple of buttons 
and ideas.

youtube.com/watch?v=i5C1Uj7jJCg

Ico, and Design by Subtraction | Game 
Maker’s Toolkit 
How to keep things simple.

youtube.com/watch?v=AmSBIyT0ih0

Forging God of War’s Leviathan Axe | Game 
Maker’s Toolkit 
How to build a world around your idea.

youtube.com/watch?v=vwbz9gxoQFg

Puzzle Solving... or Problem Solving? | 
Game Maker’s Toolkit 
How to use real world systems as inspiration.

youtube.com/watch?v=w1_zmx-wU0U&t
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