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Help Top Trumps 
become a  
status symbol

 
Brief set by 
Top Trumps

In collaboration with 
Fadi Dada 
(Anomaly)

The backstory
Top Trumps has been a family favourite for over 
40 years. Sold in over 30 countries in more than 
10 different languages, they are well known for 
creating packs based on cultural phenomena, 
from the likes of Harry Potter through to Elvis, as 
well as Top Trumps classics like dinosaurs and 
horses. Their slogan? Whatever you’re into, so 
are we!

Top Trumps packs are often seen in the hands 
of 4-11 year olds as well as their parents’. But 
as a company that owns licenses to some of the 
most culturally relevant brands and franchises, 
as well as over 40 years of retro classics, they 
want to strike into the hearts of a new audience: 
18-25 year olds. 

What’s the challenge?
Make owning a pack of Top Trumps the ultimate 
status symbol for 18-25 year olds. 

How? It’s up to you. It could be a pop-up shop, a 
disruptive social media campaign, a digital or in-
person event, or anything in between. 

Whatever you decide, you need to consider how 
your campaign will build affinity, hype and desire 
around their product and brand.

Who are we talking to?
18-25 year olds around the world that are 
engaged with pop culture. They enjoy cultural 
fandom and being part of a community, 
whether that’s being a die-hard trainer fan or an 
enduring lover of a retro TV show.

Things to think about

Understand the breadth 
Top Trumps is one of the world’s biggest 
licensees. It owns the rights to produce cards 
for almost everything you can imagine. If you 
can think of it, there’s likely already a pack 
available. If you want to introduce something 
new to their world, be certain it hasn’t come 
before. And really take the opportunity to 
play into this breadth. There’s a reason their 
slogan is, ‘Whatever you’re into, so are we’.

Understand the game 
This brief isn’t about helping people to 
understand the game, it is a pretty simple 
concept, but to really sell it you need to 
understand how it works. A series of cards 
on a subject from which players can compare 
different stats, and the best stat wins.

Play into the debate 
Top Trumps have been considered the 
guardians of stats and ratings for a wealth 
of topics. As experts on the matter, many 
people see what they see as the official 
record. But that could mean some really 
interesting debates between fans. Is this 
something you could play with in  
your response?

Where to keep it 
To become a status symbol, a product needs 
to be something people want seen. How can 
your idea help make people want to put their 
Top Trumps on display? The product itself 
already makes you want to pick it up and 
interact with it, so how can you bring this 
asset into your event or experiences?

Things to avoid 
Skip the obvious puns. Top Trumps have 
heard them all and they certainly don’t need 
another Donald Trump take… Fart jokes are 
also a no. 

This isn’t a social impact or cause marketing 
brief, so steer clear of contentious issues. On 
that note, changing the materials the cards 
and packs are made from is strictly off  
the table.

The important stuff
Whatever your idea, you need to make sure 
you’ve considered how people who might not 
be able to engage with it in person can still 
feel part of the hype. Consider both real-world 
and digital touchpoints in your execution, and 
importantly shareability.

Make sure your execution covers:

• An overview of your idea. What is the main 
creative output? How will people interact with 
it? Where will it live?

• Why your idea will catch the imagination of 
18-25 year olds

• How your idea will get people talking.

What and how to submit: Read Preparing 
Your Entries before you get started for full 
format guidelines.

Main (essential):

Either a presentation video (max. 2 min) OR 
JPEG slides (max. 8), showing your solution. 

Optional (judges may view this if they wish):

Interactive work (websites, apps, etc); if your 
main piece is JPEGs, you can also submit video 
(max. 1 min total); if your main piece is video, 
you can also submit JPEGs (max. 4).
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