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How can  
Augmented Reality 
be used to  
encourage  
acts of kindness? 

 
Brief set by 
Snapchat

In collaboration with 
Will Scougal (Snap Inc.)

The backstory
The power of kindness is often – and wrongly 
– underrated. It doesn’t take much to be kind, 
but the impact can be exponential. After a long 
period of social distancing and virtual meeting, 
we’ve seen just how important kindness is, 
and how technology allows it to spread across 
languages, ages, and continents. 

And no one knows it better than Gen Z, who 
have become one of the most culturally 
educated and digitally savvy generations in 
history. So who better than this audience to 
encourage kindness around the digital sphere?

Snapchat believes reinventing the camera 
provides an immense opportunity to improve the 
way we live and communicate with each other. 
That is why they focus on Augmented Reality 
(AR) technology – closing the perceived gap 
between the real and digital worlds. How can 
you use Snapchat and Gen Z to bring this to life?

What’s the challenge?
Use AR to encourage acts of kindness amongst 
friends, families and communities, creating a 
movement.

Your response must develop an AR experience 
that makes people feel better, either by 
encouraging the use of other tools, sharing 
helpful advice or driving people to action. You 
should consider what the Augmented Reality 
is that you can create, how it would work on 
Snapchat, and how it would gain traction around 
the world with Gen Z. 

Who are we talking to?
Gen Z and the communities they are part of. 
This is an audience that has embraced AR and 
consistently uses it in unexpected and exciting 
ways. They are the bringers and makers of 
trends, and can make the most unlikely things a 
global sensation.

Things to think about

Keep it real 
Anchor your concept in proven solutions 
backed by experts – what advice, tools 
or actions can make people feel better in 
real ways? And how can AR improve the 
distribution or access to those tools? 

Spread the message 
Snapchat is known for being a platform 
for real friends because people use it to 
communicate with those they are closest to. 
How can that closeness, small networks and 
conversations ignite a larger movement  
of positivity?

Where to target 
How does targeting come into play? Should 
your response have national visibility or 
be available only to 13-21 year olds? Are 
there certain locations you should focus on 
(universities, community centres, or other 
places young people gather)?

Keep things positive 
You should also make sure your idea is 
centred in positivity. Social platforms can 
open up room for negativity, how can your 
idea counter this and ensure everyone has 
the opportunity to feel safe and lifted up by 
your idea? 

There’s a lot more to it than animal faces 
Finally, remember that AR technology has 
evolved so much and is incredibly advanced. 
You can change up your selfie, augment the 
sky and world around you, bring buildings to 
life, walk through a door into another world 
and a whole lot more! 

The important stuff
The concept must be anchored in Augmented 
Reality, and powered by Snap’s Lens Studio 
programme. You can either build your own lens 
(specifications included in Further Information) 
or develop a storyboard that explains your idea.

Whatever you create you must present:

The Lens(es). How your AR looks and works 
as a video or series of storyboard images. If 
you make a Lens, you can also supply a link for 
judges to test it out themselves.

Your creative process. How you arrived at your 
solution and key insights from your research. 

Main (essential):

Either a presentation video (max. 2 min) OR 
JPEG slides (max. 8), showing your solution. You 
may also submit a URL to link to your  
Lens execution. 

Optional (judges may view this if they wish):

Interactive work (websites, apps, etc); if your 
main piece is JPEGs, you can also submit video 
(max. 1 min total); if your main piece is video, 
you can also submit JPEGs (max. 4).

Further Information

Helpful links

Snapchat Lens Specifications 
businesshelp.snapchat.com/s/
topic/0TO0y000000YVcjGAG/
lenses?language=en_US

Snapchat Lens Studio 
lensstudio.snapchat.com
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